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New Corporate Identity and Brand Positioning
Reflect Delta’s Broadened Capabilities

In its 20" year, Delta has evolved its business,
its strategic focus and its look.

St. Paul, Minnesota - September 27, 2006 - The launch this week of Delta’s new
corporate identity and repositioning reflects the evolution of their business in recent
years. Their re-branding represents the expanded consulting services they provide to
clients in addition to their industry-leading remediation services.

“Delta capabilities and clientele have expanded greatly since 1986,” says Diane
Holdorf, Vice President of Marketing and Business Development. “This initiative
distinctly addresses our growth and helps clarify our brand in the marketplace. Our
new identity represents our evolution in a tangible way.”

Delta’s new tagline, “Sustainable strategies for global leaders,” also communicates
the evolution of their brand, both in services they provide and in their global reach.

“Delta’s global business model, Inogen, has been used by our clients for a long time,
and our research shows clients rely on Delta’s innovation and integrity,” says Holdorf.
“Now Delta’s brand better illustrates our proven support to clients.”
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About Delta Consultants

Delta is a full-service, global consulting firm providing innovative and sustainable solutions for
environmental, health and safety issues for multinational clients. Delta was founded in 1986
and today is 100% employee owned through participation in an employee stock ownership
plan. They currently employ 700 employees in more than 40 offices nationwide, with 4,500
consultants in 140 offices around the world through membership in Inogen®. Their corporate
headquarters are in St. Paul, Minnesota. For more information, visit www.deltaenv.com and
www.inogenet.com




